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Abstract

This research aims to investigate the factors influencing MICE
development in Pulau Seribu. Primary research data are collected by
using questionnaire to analyse the market condition, demand, and
potential factors in MICE industry. The results discover that the main
factors influencing MICE tourism development in Pulau Seribu are
infrastructure and marketing. In addition, the research has found that
service provider industry is the main target market as meeting and
incentives trip for the potential target market as an MICE tourism
activity. Also, this research shows the correlation with the theory of
infrastructure as one of the most factors that can influence MICE
tourism by Swarbrooke & Horner (2001), and Nawrocka theory (2013).
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Factors Influencing MICE Tourism Development in Pulau Seribu, Jakarta, Indonesia

A. Introduction

The research aims to investigate the growth in the business events
industry in Pulau Seribu, Indonesia. The authors conduct primary research to
investigate the current situation in regard to MICE tourism on Pulau Seribu and
finally provide recommendations to stakeholders on the island with a view to
encouraging further growth of MICE industry sector. In general, the tourism
industry is a service industry that provides basic tourist needs like
accommodation, transportation, and also foods & beverages. This industry is
currently growing over the world. According to the survey result of Statista Inc.,
tourism industry has developed quickly and now tourism industry already
become top industries in the world (Statista, 2016).

Globalization also gives a significant impact to the growth and changes in
tourism industry. Open market economic and free human movement cause a
rapid tourism development in the world (UNWTO, 2010, cited in Klimek,
2013:4). Mass Tourism and Sustainable Tourism are two examples of
characteristics ~ that  occur  because of the globalization effect.
Those characteristic have an opposite meaning. As stated by UNWTO (1996,
cited in Klimek, 2013), sustainability tourism is a tourism industry that
maintaining tourist needs with the culture and ecological value. And the
definition of mass industry is, where the industry only produces and promotes
their product focusing on tourist needs (Weaver and Lawton, 2002:471, cited in
Weaver, 2013).

The development in tourism industry can be seen from all of different
type of customer needs such as business, health, religion, culture, leisure, and
also family needs. Meeting, incentives, convention, and exhibition are the
example of a product evolution within the tourism industry.

MICE is an acronym of meeting, incentive, convention, and exhibition
business in tourism industry. MICE industry is an industry that provides all the
elements of services that needed to create an event (Brotherton& Wood,
2008:400). The industry now provides not only for people seek leisure, but also
tor work and business purpose. MICE industry is an important supporting factor
for the progress of the tourism industry and the economic sector of a country
(Smagina, 2017). For the developing country in the Asia pacific, they now
compete with each other to become the next destination of MICE tourism
industry.

MICE tourism industry in ASEAN has a really advance growth, and
unconsciously has become one of the major industrial markets in ASEAN.
Several cities in Southeast Asia are cooperating among countries to prepare
themselves for the development of mice tourism industry. Also according to
ASEAN (2016), tourist that comes with the purpose of MICE has more buying
power.

The Republic of Indonesia is a country located in Southeast Asia with the
largest archipelago in the world. Through the improvement in their tourism
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industry, Indonesia is currently planning to promote their tourism industry to the
world. The Indonesian government also has other plans to develop tourism
industry, such as improving MICE tourism industry in Indonesia. Based on the
survey of the International Congress and Convention Association statistic report
or ICCA (2016), Indonesia is included in the eleven ranks of the city with its
annual number of meetings for the south eastern Asia and middle-eastern region.
In this country, the government plan for the development of MICE industry and
tocusing on 10 cities in Indonesia. From all of the 10 cities that are mentioned in
the plan, Jakarta is one of the cities that have the potential and also adequate
facilities to develop the MICE tourism industry faster than other cities. Jakarta
has experience in hosting an internationalMICE event.

According to Head of Jakarta Development Planning Agency
(BAPPEDA) (2015, cited in Tempo.co, 2015), Jakarta will make MICE tourism
industry as the concept of development of tourism industry and this concept will
be divided into two parts: the cities and island. When the city area in Jakarta is
ready with infrastructure and facilities for the MICE tourism industry
development, conditions in the archipelago Jakarta or more precisely, in Pulau
Seribu is still inadequate due to lack of development.

Problem Identification

As MICE industry in Indonesia is increasingly growing, Jakarta has the most
potential in the development of this industry with its experience in hosting an
international event and it readily available of infrastructure. Moreover, one of the
most likely to be developed area is Pulau Seribu due to its potential and strategic
location. However, some factors affecting the developing process of this tourism

industry exist. (Buhalis, 2000).

Problem Limitation
This research focuses on the factors influencing the developmentof MICE
tourism in Pulau Seribu, Indonesia.

Obijectives

The aims of this research are as the following:

A. To critically review secondary literature on tourism development with a focus
on business tourism to provide a framework for the research.

B. To investigate the potential of Pulau Seribu to increase the MICE carrying
capacity of the local region; and

C. To provide recommendations to the tourism stakeholders of Pulau Seribu on
strategies that could be used to increase business tourism to the location.
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B. Literature Review

According to Lickorish and Jenkins (1997), tourism industry went
through four stages of development: prehistory tourism, transport, interwar
period, and tourism take-off. Now in the present world tourism has developed
to be a popular activity, this is proven by the mass tourism phenomena. Mass
tourism is a cultural phenomenon, when a massive group of people travel to the
same destination at the same time (Pons, 2016;Sezgin and Yolal, 2012).

There are many aspects that influence tourism to develop, and cause the
evolution of tourism to become a business industry. According to Patil (2013),
environmental, socio-economic, historical and cultural, religious, are the five
factors that affect the growth of the tourism industry. The development of
tourism has led to the creation of four classifications of tourism based on
typology: organized mass tourism, individual mass tourism, explorers, and
drifters (Cohen, 1972, cited in Mason, 2008).

Customers are one of the important elements influencing the
development of the tourism industry. The development of the tourism industry
happened because they need to meet customers demand (Hayward, 2000).
Marshall”s theory of demand identifies that demands is affected by price and
quantity, in this theory demand is define as a willingness of a person to spend
their money for something according to quantity of the goods itself (Marshall,
1920, cited in Aldrich, 1996). The changes of demand in modern life are not only
affected by economic value, but also social value like culture, fashion, and
entertainment (Holloway and Humphreys, 2012; Arnold, 2007).

A research theory called Tourist Area Life Cycle (TALC) facilitates
understanding the progress of tourism development in certain area.In the seven
stages of tourism development in Tourist Area Life Cycle (TALC) research
theory model, each stage has a different characteristic of development:
exploration (tourist started to interact with the locals), involvement (the
beginning of tourism business creation), development (the stage when
international tourism enter the destination), consolidation (slowing rate of tourist
visitor growth, and when the market condition starts to be controlled by foreign
companies), stagnation (The growth of tourism comes to an end, and the market
is focusing on returning customer or repeat tourism), decline (a declining market
stage when there is no more innovation and the destination is not able to
compete with others), rejuvenation (in this stage is when the destinations try to
create innovative effort by offer something new to the market) (Butler, 20006).

The main goal of tourism is to satisfy the tourist (Bastola, 2012).
According to CSSP (2007:6), by monitoring the satisfaction level of customers
can help companies to maintain stability and quality. William et al (in Sharma
Savita and Sidharth Srivastava, 2018) said that customers are considered to be
satisfied when their expected service performance matches with the delivered
service performance.One of the ways to satisfy customers is to identify their
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motivation. Motivation basically is a human need that is divided into physical
and emotional needs (Holloway and Humphreys, 2012). According to Maslow
(2012), human needs divide into five categories: self-actualization, esteem, love
or belonging, safety, and physiological (Figure 2.2). There is a process to
understand the needs of customers, and this process is called motivation process
(Holloway and Humphreys, 2012).

Modern Tourism

In the modern time, tourism has already become an international
commerce business equals with the other top industries (UNWTO, 2017).The
fast growth of tourism has led the industry to evolve into a new form. The
modern tourism business industry has five main sectors of industry

accommodation, attractions, transport, travel organizers", and
destination organization (Middleton and Clarke, 2001).

This modern tourism industry has also created new trends of tourism;
this new trend is business tourism when people travel with a purpose for a
business. Airlines, hotel, and food and beverages are a top category of business
travel expense (Tribe, 2011). Travel with the combined purpose of leisure and
business is a new trend in tourism industry called “bleisure” (Burkhard, 2016;
Lichy and McLeay, 2017).

Business Tourism

Business tourism is a business with a variety of forms. Commercial,
government, and educational, and also with different segmentation
characteristics like individual, group, event (MICE), and training (Nicula and
Elena, 2014). Meeting, negotiating, and presentation is the basic general activity
of business traveller (Hotelrez, 2015).According to UNWTO survey (2017), the
tourism business market has a considerable market share in the world's tourism
industry with 13% of tourism visits for the purpose of business and professional
travel. According to Avramovi¢ (2016), There are four fundamental purpose
keys in modern business tourism is meetings and conferences, incentive travel,
exhibitions or fairs, and individual business travel (delegation).

MICE Tourism

MICE is a modern term to categories meetings, incentives, conferences
and exhibition Industry for business tourism (Ladkin and Spiller, 2000).
According to Sylla (2015), MICE is when there is one events planned that
connects groups of people in business tourism activities. In this industry the
group customers are more important, because its easier to take care and more
certain as a market (Avramovié, 2016). Also according Avramovi¢ (20106), group
customers in the MICE industry are categorized into four groups: conventions;
association meetings; corporate meetings; and SMERF (social, military,
educational, religious, and fraternal organization) groups.
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There are several factors that influence the growth of MICE tourism in one
destination. There are several traits that can influence the MICE tourism
industry like demand of the market; venue criteria selection; technology; and
marketing (Buhalis, 2006). Location and accommodation, transportation and
accessibility, and the image of the destination are the main factors that influence
the choice of destination for business travel venue (Swarbrooke& Horner 2001).
MICE is a dynamic industries and its need innovation in several area to be
developed like venues and technology (Buhalis, 2006; Cioffi, no date).

C. Research Methodology

The core idea of this research is to investigate the several factors that can
influence the MICE industry in Pulau Seribu. For this research, the authors will
be using secondary research method to be applied in the literature review
chapter. The method will use as a tool to plan the approach, and also to collect
the data and information needed for this research. The quantitative method will
be applied as the data analysis.

Research Tool

Theauthors will be using quantitative method as the primary research and
questionnaire is classified as quantitative method. According to Siniscalco and
Auriat (2005), questionnaire that is using large sample is classified as a
quantitative research method. Also the others reasons to using questionnaire is
quick and easy to collect a larger sample data, and the data will be easy to
analyse.

First is demographic, respondents will be asked about personal
information. The reasons are to better assess and analyse the data, as it allows
word tabulation for a deeper understanding of the data gathered.

Second is behavioural, in this category the authors will be asking about
the people or companies behavior and also to know more about the market and
awareness. The reason is to know about the market information and awareness
about our survey study cases. Also the authors will be adding attitudinal type of
question. In this category, the authors will ask about the attitudes and opinion of
the people. The purpose is to know about the motivation of people actions and
the future prediction of market and customers.

Sampling

To access the data the authors will be using Convenience Sampling
method in this research. Convenience sampling is non probability sampling
method, this method doing survey with a specific category of sample (Sincero,
2012). In this research the authors will be combining convenience sampling
method with the quantitative research method. According to Etikan (2016), by
combining quantitative and convenience sampling method the data will be more
general and easy to analyze. The sample target of this survey is people who are
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working or own a business located near Pulau Seribu, and has a potential to
using MICE facility in Pulau Seribu in the future.

D. Result

Kepulauan Seribu is an island with potential for tourism that offers great
natural attractions. In the island there is an opportunity to develop MICE
business tourism, by combining business tourism with cruise and yacht based
activities to create a business tourism package (The Report, 2012). There is an
increasing numbers of visitors in Pulau Seribu from just 468,296 total visitor in
2011, it has increased into 2,120,058 total visitors in 2014 (Munawaroh, 2016)

Pulau Seribu has also become a part of ten tourism destination priority
plans, which were created by the ministry of tourism (Nurdiansyah, 2016, cited
in Tempo, 2016). According to Esthy (2017, cited in Pikiran Rakyat, 2017), Pulau
Seribu and Jakarta can combine to become a great MICE tourism destination.
To realize this plan, the Indonesian government are also making a several
improvements in Pulau Seribu.
The accumulation result of the questionnaires of this final project shows that the
total respondent of this final project questionnaire is 40. Also from the
questionnaires result shows that there are only 38 of responses that valid to be
used to interpret the data result, the other two of the respondent choose a no to
participate in the informed consent section. The overview of this interpretation
questionnaire result data will be divided into three main sections results:
demographic, behavioural, and attitudinal. Each of the questionnaire section
practically is will be using to examine the literature review in chapter B.

Table 1. Respondents’ business or company location

Location Frequency Percentage
Jakarta 26 08,42%
Tangerang 5 13,16%
Bekasi 3 7,89%
Others 4 10,53%
Total 38 100%

The table 1 shows that the majority of the respondent business or
company location is based on Jakarta with the total of frequency around 26
(68,42%) responses out of 38 total respondents. When the other located in
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Tangerang around 5 (13,16%), Bekasi 3 (7,89%), and other location for 4
(10,53%).%). It can be concluded that the result data of this questionnaire will be
more related on the business or company that located in Jakarta.

Table 2. Respondents’ business or company duration

Variable Frequency Percentage
<10 years 14 36,84%
10 — 14 years 14 36,48%
15-19 years 3 7,89%
>20 years 7 18,42%
Total 38 100%

Table two shows that majority of the respondent business or company is
classified as a new business. It can be seen from the total frequency of how long
that the business has been established, most of the respondents answer with <10
and 10-14 year with the total 14 (36,84%) responses. This indicated that the
outcome of this research not might be cover all the business or company that
has been established for a long period of time.

Table 3. Respondents’ Businesses or Company Type

Type Frequency Percentage
Services 19 50%
Merchandising 6 15,79%
Manufacturing 2 5,26%
Others 11 28,95%
Total 38 100%

As reflected in table three, 50% business or company type of the
respondents in this research questionnaire is based on service provider with total
19 frequencies responses. This result indicated that outcome of the questionnaire
result will be more related to service provider business or company basis, and
may not be generalized to every type of business or company.
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Table 4. Respondents’ Business or Company Size

The Number of Employee Frequency Percentage
5-9 14 36,84%
10-19 9 23,68%
20-29 1 2,63%
>30 14 36,84%
Total 38 100%

Table four shows that the majority of the respondents’ business or
company with 5-9 and 30< with total 14 (36,84%) frequencies responses. It can
be concluded that the average respondents that participate in this research
questionnaire are equal, whether they come from a small or a big business or
company.

Summary of Demographic

The outcome of this demographic section is basically an overview of the
personal information of the respondents. The majority of respondents’ company
or business are based on Jakarta 26 (68,42%), which is correlated with the target
sample of the research. The average of business or company being established
around less than 10 up to 14 year is 14 (36,84%). As well as the 50% of the
respondents’ business or company type is service provider, with the average size
of the business or company around 5-9and =30 with total 14 (36,84%).

Behavioural
Type of MICE Activity in 2017

o Meeting  ® Incentive Trips  m Conference Exhibition

Figures 1 Type of MICE held by respondents
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From the figures 1 present the result data of MICE type being in 2017 by
respondents business or company. The result of this questionnaire is dominated
by meeting with 23 (38%) out 38 respondents, followed by the incentive
tripswith the total frequency of 21 (34%) responses.

Table 5 Frequency of using own MICE facility in 2017

Type Frequency Percentage
1 —2 times 16 42,1%
3 —5 times 15 39,5%
5—10 times 2 5,3%
More than 10 times 5 13,2%
Total 38 100%

Table 5 shows frequency of the respondents using their internal MICE
facility in yearly basis. The result is the average of the respondents using their
own internal facility not quite often with around 1-5 times in a year, it can be
seen from the total majority frequencies of variable 1-2 times with 16 (42,1%)
and variable 3-5 times with 15 (39,5%).

Table 6 Frequency of using external MICE facility in a year

Type Frequency Percentage
1 — 2 times 17 44,7%
3 —5 times 15 39,5%
5—10 times 3 7,9%
Morte than 10 times 3 7,9%
Total 38 100%

This result of question is contradicted with the result of the previous
question about frequencies of internal MICE usage, which is state in the
previous result that the highest average variable responses are 1-5 times in a
yearly basis. When the result of this question is also in the same highest average
variable, which might be indicated that the respondent business or company
infrequently held a MICE activity.

Summary of Behavioural

In this behavioural questionnaire section the respondents are asked to fill
up five questions to examine their behaviour and awareness toward the research
topic. The result is identifying that meeting is the most frequently held MICE
activity. Also there is a contradicted question result between frequencies of
internal and external facility usages in this section, which is indicated that the
respondent, business or company infrequently held a MICE activity.
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Attitudinal
Respondents Awareness toward Pulau Seribu as MICE Destination

Table 7 presents the respondents awareness toward Pulau Seribu as
MICE destination. The results indicated that the majority of the respondents are
aware of Pulau Seribu as MICE destination; it was proven by the total
trequencies with 29 (76,3%) responses said yes.

Table 7 Respondents Awareness toward Pulau Seribu as MICE Destination

Type Frequency Percentage
Yes 29 76,3%
No 9 23,7%

Total 38 100%

Table 8 Respondents Experiences of Booking MICE Facility in Pulau Seribu

Type Frequency Percentage
Yes 12 31,6%
No 26 08,4%

Total 38 100%

The findings show that the majority of the respondents are never booked
MICE facility in Pulau Seribu. It is proven with 26 (68,4%) respondents answer
no when being asked if they have ever booked MICE facility in Pulau Seribu.

Table 9 indicated that majority of the respondents choose infrastructure
as the main factors that need to be developed in Pulau Seribu. Furthermore, in
the tables shows the evidence that the respondents choose infrastructure to be
developed in Pulau Seribu with 27 (71,15%) responses. With this finding it has
consolidated the hypothesis from other several previous questions, that
infrastructure is the main factor that lacking in Pulau Seribu and need to be
developed.

Table 9 Factors to be developed in Pulau Seribu as MICE Destination

Type Frequency Percentage
Infrastructure 27 71,15
Marketing 11 28,9%
Labor Force 0 0
Others 0 0
Total 38 100%

The overall main factors that need development is infrastructure in order
to improve Pulau Seribu quality as MICE destination.
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E. Discussion

The majority of the respondents are from service provider business or
based on Jakarta. The respondents range from small to big size business and
company which have been established around 10-15 years. There is some
contradiction result about internal and external MICE facility usage question.
The level awareness of the respondent about Pulau Seribu as MICE destination
1s high, but low levels of experience the location itself. Moreover, with the result
of more than 50% respondents aware of Pulau Seribu as MICE destination, it
can be indicated that Pulau Seribu already possessed one of the important factor
to develop MICE industry based on Narowack theory.

However, infrastructure is the main factor that lacking in Pulau Seribu
and need to be developed in order to improve the island competitiveness as
MICE destination. The government should be confident with their effort in
developing MICE Industry especifically at Pulau Seribu. The company and
business relevant to MICE industry are supporting the government in
developing Pulau Seribu.

F. Conclusion

Pulau Seribu has a great potential to evolve its form of business from just
a leisure to a business leisure category. Theresearch indicates that companies
especially in service providers are aware of the opportunities to have MICE at
this island. Despite the island’sgood prospect to be a MICE destination, Pulau
Seribu needs to improve and start a sustainable development in order to grow
the industry to the maximum potential of success. Behaviour of man changes
through time, thus, the development plan will be a great success by providing
what people demand and what people need. The private companies should be
able to cooperate with the government in this development process. Lastly, the
sustainability of Pulau Seribu should be monitoredand taken care in an
appropriate structured plan.
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